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Traditional Fundraising

ωDirect Solicitation of individuals- by far the most 
effective way to raise money- all about relationship

ïPros: Establishes personal relationships with donors; often 
repeat donors; face-to-face time with donors inspires trust

ïCons: Time-consuming to meet face-to-face with each 
donor; success rate varies; difficult to get appointment

ÅDirect Mail/Newsletters/Mass (E)Mailings
ïPros: Gets appeal directly into the hands of individual 

potential donors; via email is a quick way to reach them
ïCons: Low success rate; no way to accurately follow up or 

ensure that donation is made; mass mailings are often 
treated as junk mail; little personal touch



The Solution

ωInstitutional and Corporate Grants

ïPros: Can get large donations from few donors; continued 
funding relationship with foundation or company

ïCons: High competition; must work within foundation 
grant timetable; high volume of paperwork

ωBenefit Gala/Special Events
ïPros: Face-to-face contact with potential donors; potential 

to raise large donations via ticket sales, auctions, etc.; 
great networking opportunities with new donors; high 
publicity
ïCons: High costs; potential to lose money if guests do not 

donate; time-consuming to organize
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ÅAll of these traditional fundraising methods 
can and still are being used by nonprofits

ÅBut with the current global economy and 
pressure to cut costs, nonprofits must find 
creative ways to develop and expand their 
networks

ÅThese fundraising efforts need to be more 
efficient and cost-effective and have a higher 
return on investment (ROI)
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ÅHighly successful strategy employed by US President 
hōŀƳŀΩǎ ŎŀƳǇŀƛƎƴ- not really new, he just took it to the 
highest level possible

Åά.ǳƴŘƭŜǊǎέ ŀǊŜ ŘŜŘƛŎŀǘŜŘ ŘƻƴƻǊǎ ǿƘƻ ǎƻƭƛŎƛǘΣ ŎƻƭƭŜŎǘΣ ŀƴŘ 
bundle together checks from their friends and associates

ÅBundling is a low-cost and efficient way of fundraising and 
expanding donor network

ÅThe existing donors act as advocates and de facto 
fundraisersτeasier to recruit their friends and associates 
as donors if they already trust the nonprofit

ÅEighty percent of the $35.3 million in contributions to 
hōŀƳŀΩǎ tǊŜǎƛŘŜƴǘƛŀƭ LƴŀǳƎǳǊŀƭ /ƻƳƳƛǘǘŜŜ ǿŜǊŜ ǊŀƛǎŜŘ ōȅ 
just 211 fundraisers who combined thousands of their 
ŦǊƛŜƴŘǎ ŀƴŘ ŀǎǎƻŎƛŀǘŜǎΩ Řƻƴŀǘƛƻƴǎ

New Fundraising: The Bundlers
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How it works

$10k

Å Existing donor donates an amount, for example $10,000

Å The donor then solicits members of his or her network to donate

Å The donations are then collected and bundled by the initial donor and given to the nonprofit

Å Initial relationship development with existing donor translates into high ROI with bundling
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ÅSocial networking sites are no longer just for keeping up with 
friendsτyou can expand your potential donor network as easily 
as making friends

ÅSites such as Facebookƴƻǿ ŦŜŀǘǳǊŜ ά/ŀǳǎŜέ ǇŀƎŜǎ ŀƴŘ ƴƻƴǇǊƻŦƛǘ 
fan pages 

ÅFan pages keeps members up-to-date with news, multimedia, 
ŀƴŘ ōƭƻƎ ǇƻǎǘƛƴƎǎ ƻƴ ǘƘŜ ƴƻƴǇǊƻŦƛǘǎΩ ǿƻǊƪΤ ŦǳƴŎǘƛƻƴǎ ŀǎ ŀ 
ǎŜŎƻƴŘŀǊȅ ŀǊƳ ƻŦ ǘƘŜ ƴƻƴǇǊƻŦƛǘǎΩ Ƴŀƛƴ ǿŜōǎƛǘŜ

Å¢ƘŜ ά/ŀǳǎŜǎέ ŀǇǇƭƛŎŀǘƛƻƴ ŀƭƭƻǿǎ ƳŜƳōŜǊǎ ǘƻ ǊŜǎŜŀǊŎƘ ŀ 
nonprofit and donate directly through the cause page

ÅFacebookŀƭǎƻ ƻŦŦŜǊǎ ά/ŀǳǎŜ /ƘŀƭƭŜƴƎŜǎέ ƛƴ ǿƘƛŎƘ ƳŜƳōŜǊǎ ǊŀŎŜ 
to donate to their cause; the nonprofit with the most first-time 
donors receive $50,000

ÅhǘƘŜǊ ǎǇƻƴǎƻǊǎ Ƙƻǎǘ ǘƘŜƛǊ ƻǿƴ ά/ŀǳǎŜ /ƘŀƭƭŜƴƎŜǎέ ǘƘǊƻǳƎƘ 
Facebook
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ÅOther social and professional networking and 
media sites a nonprofit can use to extend its 
network include:

ÅFundraising via social networking sites has a high 
ROI because they are free for users

New Fundraising: Social Networking


